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The eatwell plate

Use the eatwell plate to help you get the balance right. It shows how
much of what you eat should come from each food group.

Bread, rice,

potatoes, pasta
and other starchy foods
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eatwell.gov.uk
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Vegetables

USDA
United States Department of Agriculture ~ ChooseMyPlate.gov
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Retail Sales Volume of UK Fruit Market, By
Category, 2005 and 2011

2005 2011 % change 2011
0000 tonwvéeHO t onnwess2006

Bananas 561 137 +13
Apples 533 513 -4

Citrus 377 365 -3

Tropical fruits 262 237 -9

Grapes 175 192 +10
Stone Fruit 112 151 +35
Pears 126 145 +15
Berries 94 134 +43
All Categories 2,239 2,474 +10*

Source: Kantar (previously TNS), 52 w/e June 19, 2005 and 52 w/e June, 2011 Imperial College

* Overall market volume growing at 1.5% p.a. London



ingredients (in each squeezie)

b 1slice of apple

% a strawberry
; @1 raspberry
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% Sayhelloto aninteresting new lunch - the innocent veg pot. Each one is made from the
finest veg, whalegrains and tasty sauce, with fresh herbs and spices. There are plenty

to choose from, like Thai coconut curry or Mexican sweet potalo chilli. Ready in four

minutes flot, with no foff or fuss. Justlots of good health, done and dusted by lunchtime

“innocent veg pots
3 of your 5-a-day, easily
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< Vie Kidz est un nouveau concentré
délicieusement fruité, spécialement
concu pour les enfants. C’est une
maniére idéale d’augmenter leurs
apports quotidiens en fruits et légumes,
et en plus, c’est 100% naturel!




You don't
have to

cut off the
top of our
strawberries.

They're twist-offs.

¥ - ruit \
| \>_,__ﬁ.d ay

real fruit bits s




FRUIT IT'S ESSENTIAL:

EAT FRUIT TODAY THE ESSENTIAL WAY.



50% more

antioxidant power
than the leading
pomegranate
juice drink*

Welch’s own
antioxidant-rich
American Concord
Purple Grape Juice
helps promote
a healthy heart
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Waitrose




New Half Measures of Fruit and Vegetables in
Processed Foods: Food Industry Initiatives

New half measures: IGD
rethinks five-a-day code

Half-portions of fruit and
veg that are hidden in ready
meals and other ‘compos-
ite’ food will count towards
your five-a-day under a
novel new industry scheme

Source: IGD, UK (The Grocer, August, 2011) Imperial College

London
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YOUR KIDS
ARE CETTING

1 OF THEIR
S-A-DAY

AND
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No one grows Ketchup like Heinz.



UK Retall and Food Service Market Value
for Prepared (Cut) Fruit, 2011 (Emill and %)

Retaller Retall Sales £m Market Share %

A Tesco 78 29
A Marks & Spencer 65 24
A Asda 54 20
ASainsbury @36 13
AMorri sono <0 7
A Waitrose 12 4
A Coop + Other 7 3
A Food service 38

A Total Market Size £mill. 310 (approx. A$500 mill.)

Imperial College

Source: Kantar Worldpanel and industry estimates, 2011 London



Calorles Sugars®  Fat  Saowates  Sakt
49 94g 0.1g trace trace
3% Vs <Is < s

of an adult’s guideline dally amoumt**
serves 1 no added sugar. colours or flavours
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