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Retail Sales Volume of UK Fruit Market, By 

Category, 2005 and 2011 

2005 

ó000 tonnes 

2011 

ó000 tonnes 

% change 2011 

vs. 2006 

Bananas 561 737 +13 

Apples 533 513 -4 

Citrus 377 365 -3 

Tropical fruits 262 237 -9 

Grapes 175 192 +10 

Stone Fruit 112 151 +35 

Pears 126 145 +15 

Berries 94 134 +43 

All Categories 2,239 2,474   +10* 

Source: Kantar (previously TNS), 52 w/e June 19, 2005 and 52 w/e June, 2011 

* Overall market volume growing at 1.5% p.a. 























New Half Measures of Fruit and Vegetables in 

Processed Foods: Food Industry Initiatives  

Source: IGD, UK (The Grocer, August, 2011) 









UK Retail and Food Service Market Value 

for Prepared (Cut) Fruit, 2011 (£mill and %) 

   Retailer  Retail Sales £m Market Share % 

ÅTesco   78   29   

ÅMarks & Spencer 65   24    

ÅAsda   54   20   

ÅSainsburyôs  36   13   

ÅMorrisonôs  20     7   

ÅWaitrose   12     4   

ÅCoop + Other    7     3   

ÅFood service  38 

ÅTotal Market Size £mill. 310 (approx. A$500 mill.) 

Source: Kantar Worldpanel and industry estimates, 2011 










